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MeTog uccneposaHua — TenedoHHble onpocbl/CATI.
Konunvectso onpocos — 1100
OwmnbKa BbIbOPKKN nccnenoBaHma - £3%

[aTbl npoBegeHnAa nccneposanna —22.04.2024-25.04.2024

S XN X X X

[eorpadua nccnegosaHua — Pecnybanka ApmeHus.

B nccnepoBaHMmM MCNoNb30BasaCb MHOFOCTYNeHYaTana KBOTHAs Bbibopka. OCHOBHble eANHMLbI BbIDOPKM — HAaCENEHHbIE
MYHKTbl — 6b11M BbIOPaHbI NPONOPLMUOHANBHO U3 BCEX aAMUHUCTPATUBHO-TEPPUTOPUANBHBIX eaAnHUL, Pecnybankm ApmeHus.
NHTepBbio Nnposoauanck B 10 pernoHax ApmeHnu /palileHTpax, Apyrnx ropoaax, CenbCkux obumHax/ n Bo Bcex obLmHax
EpeBaHa, NponopuMoHanbHO pacnpeaeneHunto HaceneHna ApmeHun. Homepa tenedpoHoB pecnoHaeHToB bblan BbibpaHbl 13
C/ly4aMHO CreHepUpPOBAHHbIX HOMEPOB.
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1945r. 9 man

CKaXXute, NoXKanymucra, Koraa
3aKOH4YMNacb Bropas mmupoBas BoiHa?
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3aTpyAHAIOCb OTBETUTD



CKaXXuTte, NOXKanyucra, Korga GALLUP
3aKOHuYMnacb Bropas mmpoBasa BOMHaA?

(naHHbIe 33 2024 r., pa3bumBKa No Bo3pacTam)
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m 1945r. 9 man W 1945r. 2 ceHTAbpA ™ 1945r. 9 aBrycra 1941r. 22 nioHA B 3aTPyAHAIOCb OTBETUTb

18-24 25-34 35-44 45-54 55-64
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OpHO3HAYHO Aa

CKopee Bcero ga

CKopee Bcero Het

OAHO3HAYHO HeTt

3aTpyaHAIOCb OTBETUTD

Cuutaete nu Bbl BaXKHbim [leHb Mobeabl CCCP
HaA, HauucTcKou NfepmaHuMeit, KOTOpPbIXN OTMeYaeTca G A |— |— U P
Ha NOCTCOBETCKOM NPOCTPaHcTBe 9 mana?

- 4,4%

I 0,7%



Cuutaete nu Bbl BaXKHbiMm aeHb nobeabl CCCP

HaA, HauucTcKkom fepmaHumein, KOTopblii OTMeYaeTcs G ALLUP
e Ha NOCTCOBETCKOM NPOCTPaHcTBe 9 man?
GROUP (pa3buBKa no Bo3pactam)
[ | 0AHO3H3'~IHO Aa [ | CKopee Bcero Aa | CKopee BCero Het [ | OAHO3Ha‘-IHO HeT [ | 3any,qHﬂIOCb OTBEeTUTb
0,7% 0,5% 1,9% 0,4% 0,7%

18-24 25-34 35-44 45-54 55-64




Kak Bbl oTHocuTechb K pacnagy CCCP? GALLUP
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Mo3uTnBHO: ApMeHMA CMOrna BbIMTU HA HOBbIM 3Tan pa3BUTKUA. 25,7%

CKopee No3UTUBHO, 3TO 6bia BbIXOA, U3 3aCTOA ANA APMEHUN. 8,3%

HeitTpanbHo, 3T0 y}Ke uctopun

27,9%

CKopee HeraTMBHO, 3TO MOXXHO 6b1n10 npeaoTBpaTuUTb

10,1%

HeratusHo: 310 6blna Tparegua u owmnbKa. 24,9%

3aTpyaHAIOCb OTBETUTb - 3,1%



To, uto ApmeHuna u Poccua umelot obuiee ncropuueckoe G A |_ |_ U p
npownoe B pamkax Cosetckoro Coto3a, 370...
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OAHO3HAYHO NONOXKUTENbHbIA PpaKTOpP

25,5%

CKopee NonoXutenbHblit pakTop 29,9%

CKkopee HeraTuBHbIN paKkTop 15,5%

OAHO3HAYHO HeraTMBHbIN paKTop 21,4%

3aTpyAHAIOCb OTBETUTb 7,7%



Ao 2021 ropa B8 ApmeHuun n Apuaxe 9 maa otmevanu G A |_ |_ U P
T Cpa3y Tpu npasgHuKa. Kakue ato 6biin npasgHUKKn?
PROFESSIONAL

GROUP HecKkonbko omeemos

OcBoboxaeHue LLywnm

Nob6epna B Bennkoit OTeyectBeHHOU BOMHE 70,1%

loposuwmMHa co3gaHna Apmun 060poHbl Apuaxa _ 23,9%

Dpyroe 0,8%

3aTpyAHAIOCb OTBETUTD 12,3%



B Kakom cnyyae Bbl Bbigerte GALLUP
Ha YyAIM4YHYIO 60pbby 3a cmeHy BnacTn?

Heckonbko omeemos

MARKETING
PROFESSIONAL
GROUP

B cnyuae cAaum ouepeaHbIX, HOBbIX TeppuTopwii Asepbaiipxany [ 234%
o yrpose wosoitsoive - [ 25
Mpyu noaBneHUn cunbHoro, Bonesoro nuaepa |1 13,7%

Mpu nosaBAeHMN NONAUTUUECKOW CUJIbI C YETKO U KOHKPETHOM1

0,
NPOrpammoii No cMeHe BAACTH T 104%

B cnyyae pes3Koro yxyAweHUa coumaibHO-3KOHOMUUYECKOM
I 4,5%
cUTyauumu

He aiiay v npu kakux obcrontenscreax [ 36,5%
Apyroe [ 1,4%

3aTpyAHAIOCb OTBETUTD - 3,2%

Asmop sornpoca - AneH [e8oHOAH, [JoyeHm, KaHOUOam noaAuUMUYeCcKUX HayK
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loToBbI 1M Bbl K cOCyLLLECTBOBAHUIO C a3epbangkaHuamm,

ec/In MeXXayHapoAaHble CTPYKTYpPbl CMOryT GALLUP
rapaHTMpoBaTb Mup n 6esonacHocTb?

OApHO3HAYHO Aa

. 6,2%
- 9,6%
. 6,1%

3aTpyaHAIOCb OTBETUTDb I 2,4%

CKopee Bcero aa

CKopee Bcero Het

Asmop sornpoca - AneH [e8oHOAH, [JoyeHm, KaHOUOam noaAuUMUYeCcKUX HayK
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Tparegua, namaTb 0 KOTOPOU A0NXKHA 6bITb 3aKpensieHa
B KOHCTUTYLUMM CTPaHbI.

Co6biTHe, KOTOPOE A0/KHO OCTaTbCA B HALMOHANbHOK NaMATH,
HO He A0NKHO 6bITb 3aPUKCMPOBAHO B 3aKOHAX U AOKYMEHTaX.

PaHa, KOTOpaa melwaeT HAM YCTaHOB/AIMBATb OTHOLLUEHUA C coceaamm

Apyroe

3aTpyAHAIOCb OTBETUTD

feHouua apmsaH 1915-1923 rr., 370... GALLUP

INTERNATIONAL

W



DenyTtat naptum "MpaxkpaHcKnii gorosop" AHAPAHUK

KouapsaH 3aaBun, uto Heobxoaumo nposectu paboty n GALLUP

YTOUYHUTb UMEHA n pamunnn 1,5 MUNNNOHOB YENoBeK,
noaseprwuxca lreHouyunpay. Mo Bawemy, 370...
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TypeuKasa nporpamma, ue/ib KOTOpOi — CO34aTb KOMUCCUIO
M NOCTaBUTb NOA, comHeHue ¢aKkT NeHoumpaa.

53,9%

CnpaBeasiMBan NONbITKA BbIACHUTb PeasibHOE YNC/I0 KepPTB

18,7%
FeHoumpa n YCTAHOBUTb UX INYMHOCTWU.

Apyroe 3,1%

3aTpyaHAIOCb OTBETUTDb 24,3%




Mocetute (Nnocetunun) nmn Bol 24 anpena memopuan NamaTu GALLUP

»epts NeHoumnpa — "UnueHakabepn" B EpesaHe,
WA MemMopuan B CBOeM permoHe?
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m/Oa = Her m3aTpyaHAIOCb OTBETUTD

EpeBaH PervoHbl ApmeHua
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BbJIATOOAPUM
3A BHUMAHMUE!

JTOT U Apyrue OT4YeThbl 0 pe3ysbraTax
MCcCnefoBaHMM MOXKHO CKa4vaThb

C Hallero camnTa vvvvvv.gallup.gm
<O\
®

Rinfo@gallupam &,+37410540719 Q@ ApmeHus, EpeBaH, np. Mapuwana barpamsaHa,2/28

[pepynpexxpeHune. MexayHapogHasa accoumaumsa Gallup v ee uneHbl He cBA3aHbl C Kopnopauuen Gallup, wra6-kBapTHpa
KOTOpOW HaxoauTcs B BawmHrToHe, okpyr Konymbus. [laHHas opraHusauus 6onblie He ABiSeTcs YneHoM MexayHapoaHow

accoumaumm Gallup. MexpayHapogHas accoumaums Gallup HeceT OTBETCTBEHHOCTb TOJILKO 33 CBOWM uccnepoBaHus. OBpallaem
BHMMaHWe, YTO HallX UCCNeaoBaHMA npoBoaATca oT uMeHu «Gallup International» (a He «Gallup» nnm «Gallup Poll»).






